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WUWM RETAIL MARKET WORKING GROUP

DECLARATION

1.
Introduction

1.1
The Retail Markets Working Group was established by WUWM in 2001.  The Working Group has become an established part of the WUWM and the meetings have provided a valuable exchange of information and good practice.

1.2
It is clear that many of the issues relevant to Wholesale Markets are also relevant to Retail Markets and against this background there is considerable benefit to WUWM in formalising the role of Retail Markets within the WUWM structure.

1.3
Significant progress has already been made by WUWM in the amendments made to its statutes in Baltimore and incorporating Retail Markets in several key parts of the statutes.  This declaration seeks to build on the work already done and provide an impetus to develop the role of Retail Markets within WUWM.

2.
Definition of Retail Markets

2.1
It is proposed that the definition of a Retail Market be considered as:

“A Retail Market means those premises, usually covered buildings, which unite a variety of commercial establishments and retail entrepreneurs that provide a wide commercial offer of food products of daily consumption complemented by other non-food products, and all this under a unity of management”.

3.
Retail Markets within WUWM

3.1
It has already been recognised that Retail Markets are now an established part of WUWM.  Given the vital contribution made by Retail Markets to the overall Market Industry it is proposed that the long term objective must be to give Retail Markets a strong voice within a World Union of Markets.

3.2
WUWM’s structure recognises regional working and while there are issues that are common to Retail Markets throughout the world there are particular benefits to Retail Markets embracing WUWM’s existing structure to enable for example, approaches to be made to the European Union on matters of legislation and research.

3.3
WUWM has already approved a Strategic Plan and Retail Markets are highlighted at several points in the Plan.  This recognises the issues and links common to both Wholesale and Retail Markets.

3.4
To achieve greater status within WUWM, Retail Market operators need to become members of WUWM and this will take time. It is important that potential members recognize the value of membership and this means giving greater prominence to Retail Markets and providing a work programme that will be seen as beneficial to the sector.

4.
The Terms of the Declaration

4.1
Recognizing the contribution made by Retail Market operators/authorities to the Markets Industry and the common agenda of many aspects of Wholesale and Retail Markets WUWM seeks to build on the work already done in embracing Retail Markets within the WUWM structure.

4.2
WUWM accepts the definition of a Retail Market as proposed in paragraph 2 of this note.

4.3
WUWM agrees to look at ways in which Retail Markets can play a full part within WUWM and consider in particular how Retail Markets can contribute to the performance of the Strategic Plan. Suggested proposals are outlined in Annex 1 of this Declaration.

4.4
The Retail Markets Working Group will develop a programme of work for incorporation in the Strategic Plan, to identify the scale of Retail Markets in each of the regions of WUWM and the links between Wholesale and Retail Markets. A suggested programme of activities for 2006 is outlined in Annex 2 of this Declaration.

4.5
Using the Regional Structure within WUWM, Retail Markets should be encouraged to create structures capable of engaging with relevant agencies on matters relevant to Retail Markets.

4.6
Assuming further progress is made in the integration of Retail Markets within the WUWM structure, consideration could then be given to the creation of a World Union of Markets that will give greater credibility and status to the overall organization.

4.7
WUWM also needs to be alert to the wider retail picture and consider ways in which other retailers can become involved within WUWM.
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